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Data corpus

The overall ranking of employers as
well as the analyses are based on
more than 200,000 assessments by
employees, which were obtained by
using different data collection
channels.

SCORE FORMATION FOR EMPLOYER RANKING BASED ON
OVER 200,000 EMPLOYEE ASSESSMENTS

ONLINE ACCESS PANEL

Online survey of a representative sample of | w I
more than 7,000 employees —

Survey period: May 2022 to June 2022

®

Handelszeitung

Online survey of HZ readers

HANDELSZEITUNG

Survey period: May 2022 to June 2022

LAST YEAR'S DATA

The data from the previous year was factored ~ |iiiii:

in but it was given a lower weighting.
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Generating a score

When it comes to generating a score
for the rankings, the willingness to
recommend an employer is of
particular importance.

All assessments collected in the
course of the survey were used to
determine the score for the overall
ranking.

THE SCORE IS CALCULATED BASED ON THE FOLLOWING CRITERIA:

1. Willingness to recommend one's

own employer

Employer

score

2. Willingness to recommend other
employers operating in the

same industry

«  Willingness to recommend one's employer was determined via online surveys using the following question
"On a scale from 0 to 10, how likely are you to recommend your employer to a friend or family member?”
* The willingness to recommend other employers operating in the same industry was also established via

online surveys®,

(1) This was done by asking the following question: “Based on everything you know about the following employers would
you recommend the companies as an employer to a friend or family member, or would you advise against them?”
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Individual aspects

In addition to indicating their willing-
ness to recommend their employer,
employees assessed the company in
terms of 35+ individual aspects.

By carrying out a factor analysis,
these aspects were classified under
one of 7 drivers of an employer’s
attractiveness. Correlation with the
willingness to recommend was also
determined.

7 DRIVERS OF AN EMPLOYER'S
ATTRACTIVENESS ...

|] ” ... AND EXAMPLES OF
ol INDIVIDUAL ASPECTS COVERED

IMAGE AND GROWTH

“Employees speak well
of their company”

“The number of
employees at the
company | work for is
growing”

50

ATMOSPHERE AND
LEADERSHIP

“There is an atmosphere
of fairness and
trust”

“Good performance is
recognized and praised”

WORKING
CONDITIONS AND
EQUIPMENT

“Working conditions
(rooms, computers, ...)
are appropriate for the
tasks to be performed”

® <

“Ventilation, lighting, and

) " FURTHER
oise level leasant
SUSTAINABILITY OISE IEVEL are pieasan DEVELOPMENT AND
“The company sets PROSPECTS

great standards in
regard to environmental
protection (recycling, ...)"”

“Long-time employees
are valued and assisted
in their development”

00

“The company supports
fair trade”

“Employees are
supported by further
training”

STRAIN AND BALANCE

“Vacations can overall
be taken according to
one's wishes”

“The number of hours
worked is within the
normal range”



Switzerland”s Best Employers 2023

Independent ranking of the best employers in Switzerland

Summary

‘ SCOPE > Award for the 250 best employers in Switzerland with

at least 200 employees in Switzerland

‘ STRUCTURE > Award by overall score and by industry

Publication date Handelszeitung: February 16, 2023
‘ PUBLICATION > Publication date PME: February 22, 2023




